
Start with Good Content . Great Targeting . Better Performance

Media Optimization via Influencer Content and More
contact@mediascore.co



Data-driven 
Media 

Optimization

UGC Content
with Key 
Message

Performance

Who is Mediascore ?

KPIs

Trust

Quality 
Visibility

Good Content x Great Media Optimization 

= Better Performance



Mediascore’s service

4. Exclusive Audience Targeting 3. Influencer Marketing

1. Performance Driven Media Buying 2. Marketing Insight Generation



Target and micro-target your audience to any media objective

Performance Driven Media Buying

● Reach
● Engagement
● Video view
● Message
● Traffic
● Lead Generation
● Conversion

● Reach
● Video view
● Traffic
● Lead- 

Generation

● Reach
● Engagement
● Video view
● Message
● Traffic
● Conversion

● Impression 
(Bumper Ads)

● Video view
(True View)

● Impression (GDN)
● Traffic (GDN)
● Traffic (SEM)

● Brand Awareness
● Traffic
● Engagement
● Video view
● Lead Generation

We are officially a Gold member 
of the TikTok Agency Rewards 

Program in 2023



Paid media provide 
tremendous data insights that 

helps marketer (brand/ 
agency) effectively plan next 

campaigns.

Performance driven ad auction 
and meticulous monitoring

Seeking several potential 
audience groups by using 
platform’s first party data, 
Influencer data and brand 

data, and more

4321

Performance Driven Media Buying

Define
Marketing 
Objective

Target 
Research

Ad Auction &
Monitoring

Insight report
& Data Sharing

Choose bidding objective 
that provides the best 

campaign result
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Level of Data Insights : Facebook

Level 3 : Customization by Marketing Strategies

Level 1 : Breakdown by Demo & Geographic

Determine which age, genders, Location are work best

Level 2 : Breakdown by Key message

Determine which key message is work best for better 
marketing strategies in next campaign

Recommend

Starter



Example of Report : Data Insights Lv. 1

Top Region by Engagement

Bangkok - 30 % 
Chiang Mai - 6 %
Nonthaburi - 5 %

From total engagement

Top Region by Engagement Rate

Nakhon Si Thammarat - 3 %
Nong Khai - 2.6 %
Chiang Mai - 2.5 %

Avg. : 2% 



Example of Report : Data Insights Lv. 2

Key visual : Eating 

Impression : 43,234
Click to website : 523
Click through rate : 1.2%

Key visual : Cooking

Impression : 30,389
Click to website : 613
Click through rate: 2.0%



Example of Report : Data Insights Lv. 2

Key Message : Inspire + Convince

Impression : 233,135
Click to website : 2,723
Click through rate : 1.16 %

Key Message : Entertain + Educate

Impression : 256,252
Click to website : 3,613
Click through rate: 1.40 %

Entertain Inspire

Convince Educate

Entertain Inspire

Convince Educate



Data Insight Packages Detail

Level 2Level 1 Custom

Package Details

Influencer content : 20,000 THB
Media spent : 40,000 THB

Data Insight Lv.1 : Free

KPI

Reach : 220,000
Engagement : 11,000

Total : 60,000 THB

Number of Content : 1

Client only selects influencers from our 
provided lists

Package Details

Influencer content : 30,000 THB
Media spent : 60,000 THB

Data Insight Lv.1 : Free
Data Insight Lv2 : Free

KPI

Reach : 495,000
Engagement : 24,750

Total : 90,000 THB

Number of Content : 2

Client only selects influencers from 
our provided lists

Package Details

Influencer content : Custom
Media spent : Custom

Data Insight Lv.1 : Free
Data Insight Lv.2 : Free

KPI

Reach : Custom
Engagement : Custom

Depend on customization

Number of Content : Custom



Example of Influencer lists (Facebook Fanpage)
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Organic Reach

37,500 
Reach

Media Reach + 
Organic Reach

137,500 + 
37,500

175,000 
Reach

Influencer 
Content Fee

28,000 ฿

Influencer 
Content Fee + 

Media 
Budget

 28,000 ฿ +
10,000 ฿

= 38,000 ฿

70%
Cost Per Reach Decreases
with media boost post

When compared to an influencer campaign 
without media boost post.

Influencer campaign on a Facebook page with 500,000 followers. 
Spending 10,000 THB on a Reach objective.

CPR without Media Boost post : 0.75 ฿
CPR with Media Boost Post : 0.22 ฿ (70% Cheaper!)

Scenario 1 Scenario 2*
Recommended*

Or Performs 4.5 
times better!

Influencer Marketing
Help maximize result of Influencer campaign



321

Influencer Marketing
Help maximize result of Influencer campaign

Influencer content Create custom audience 
people who watch the video

Brand retargeting 
with promotion



6,550,000 Reach

100%

If you want to deliver the message as much  
as possible, you can go for 100% 
dominance of the target audience.

Competitive lv.: Dominate
Budget : 459K THB

5,240,000 Reach

80%

80 percent is a sufficient number to 
outperform other competitors in the 
same target market. If your industry is 
highly competitive, we recommend that 
you do so.

Competitive lv.: Overcome
Budget : 367K THB

2,620,000 Reach

40%

It is necessary to reach at least 40% of the 
target audience when creating a brand 
perception. Otherwise, the message of a 
competitor will take the place of the target 
audience's remembrance.

Competitive lv. : Minimum
Budget : 183K THB

Recommend

All Thai people estimated audience size
47,800,000 - 56,200,000 people

Total reachable target audience size (Target detail : Pet lover, Owner) : 13,100,000 people 
Realistic size : 6,550,000 people

How much should I spend on media ?
It’s depend on share of voice

3,930,000 Reach

60% is a magic number because it can 
cover the majority of the target 
audience while maintaining a cost 
effective

Competitive lv. : Majority
Budget : 275K THB

60%
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Exclusive Audience Targeting 

Gadget

Gaming Computer

PC Gamer

Interest > Additional Interests

Include people who match

Est. size : 16,300,000

Facebook Core Audiences

Extreme IT

ADBIG

ลํ˓าหน้าโชว์ 

Follower of these pages

Include people who match

Est. size : 750,000

Mediascore Audiences

We made it possible to reach a niche audience



Strategic Media Planning 
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Strategic Media Planning 

Define the 
objective

Research 
to pinpoint 
the idea

Identifying
Marketing 
channels

Scale up
on effective 

channel

Generate 
insight for 
next plan



Why Choose Media Score?



3 Reason why brand running campaign with Mediascore

Brand 
Trustworthy

UGC with Key 
message

Data Insights

Not just KPIs that 
we can deliver 

Quality
Visibility 
at scale

UGC can be 
amplified 

Everyone can setting the ad but 
creative is the key

We optimize present for 
better future of marketing 

campaign

Scaling content to meet 
business KPI



Case Studies



iWallart wallpaper app ‘media campaign’

“ Influencers’ content are  
supercars that need paid media as 
a nitro boost to attract 
non-followers’ attention which 
can scale up campaign result.”

Media Targeting 
helps good content 
reach the right 
audience

Help generate app downloads to client satisfaction.



Bumrungrad hospital ‘digital gift card campaign’

Core 
Audience

Influencer’s
Followers

Website 
Audience

Retargeting 

Audience for Campaign 
Consideration Stage

Audience for Campaign 
Awareness Stage

We assure ‘reach quality’ by targeting audience 
in each stage of the marketing funnel

19
Influencers   

1,227,879

764,703

Followers

Reach

Engagement
41,125



Bumrungrad hospital ‘digital gift card campaign’

Combination of ‘audience group’ tactic
We delivered the campaign message to potential audiences in the entire digital 
funnel. Creating awareness through interest targeting along with influencer’s 
followers data.

Moreover, to enhance conversion numbers, website retargeting had been used 
to connect high intention customers towards the consideration stage.

“Audience segmentation is the 
key success of this campaign”

19
Influencers   

1,227,879

  764,703

Followers

Reach

41,125
Engagement



Lineman delivery service ‘location-based campaign’

Before campaign (Q1 2020) After campaign (Q4 2020)How did we target them? Right content sent to 
the right people

“Search” volume by province

Current
search volume

reflects
low-consideration

in upcountry

Geolocation 
targeting 

combined with 
local influencer’s 

post

Local influencer’s 
post is used to 

target
specific locations

Result:
Increased Search 

Volume in 
consideration 

stage



Lineman delivery service ‘location-based campaign’

Precise location targeting 

Location-based influencer strategy is highly effective to penetrate group of target in 
target locations.

Insights: paid media can help brand overcome the issue of local influencers with small 
number of followers and how brand might lose opportunities to connect with real local 
targets.

Before campaign (Q1 2020) After campaign (Q4 2020)How did we target them? Right content sent to 
the right people

“Connecting local influencers with 
Geographic-based media targeting is our 

secret to success”

“Search” volume by province



Foodpanda food delivery ‘CTR campaign’

Bidding strategy,
Ad types create results

The client accomplishment is our mission. 

Paid media effectively support influencer 
content to reach its highest potential 
(Amplify influencer content)

Media budget can be migrated for several 
campaign purposes.

Existing influencer post boosting
Purpose: 

● Generate campaign awareness 
● Generate brand engagement
● Reach: 291,464

ER: 4.2%
CTR: 0.06%

Influencer material as ads with 
CTA (Call to Action)
Purpose: 

● Generate traffic by using deeplink
● Increase campaign CTR
● Maximize influencer material (content)
● Reach: 66,180

ER: 3.1%
CTR: 2.85%

“This achievement happened because  
the team are an expert in their media 
optimization strategy and technique”



Lotus’s modern trade localized ‘macro-influencer campaign’

Avoiding Negative Feedback by Media Tactics
In some cases, vernacular content may generate negative feedbacks on brands. 
Comprehensive media targeting knowledge and creativity can prevent mishaps due 
to ‘clumsy ad delivery’ to non-prospect target audience.



Thank you
Reach us, for free consultation on your next media campaign
contact@mediascore.com


